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Outline

• About Statistics Canada’s story-telling

• Best practices

• Elements of a data release

• Writing tips

• After break: hands-on activity – develop your story!
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Government of Canada Communications Policy

• Provide information about its programs and services

• Take into account the public’s concerns and views

• Information is visible, accessible and answerable to the public
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Statistics Canada’s mandate

• Collect

• Compile

• Analyse

• Abstract

• Publish statistical information
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Policy on Official Release

• The Daily

• Announce every new dataset 
and related products

• Must be done before 
products are shared with 
external partners
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Best practices

❑ Template of essential elements
❑ Standards and guidelines for writing style
❑ Standards for visuals
❑ Timeline for development
❑ Review, approval and QC processes
❑Media coverage 
❑ Correction protocol



Delivering insight through data, for a better Canada

8

Elements of a data release
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…unemployment rate increased 
0.3%

The story behind the data

…retail sales went up $52 billion
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The importance of context
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Types of articles

 Major Minor 

Word count 1,000 or less 
 

15 to 600   

Themes Key economic indicators 
 
Significant and newsworthy 
findings about the economy 
or society. 
 

Findings of interest to 
specific groups or 
specialists 
 

Promo Summary displayed on 
website’s home page. 
 

n/a 

Published per 
day 

Maximum of two  Maximum of five  
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Elements of a data release

• Title

• Text and subheadings

• Charts, tables and 
infographics

• Links

• Contact information

• Note to readers
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Title
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Text
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Subheadings
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Charts
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Tables
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Infographics
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Links, contact information and note to readers
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Writing tips: Flashy alternatives to increases/decreases

Avoid

• Skyrocket

• Jump 

• Plummet

• Spike

• Crash

Use 

• Coincides with

• Decline

• Rise/fall

• Up/down

• Higher/lower
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Writing tips: Reciting a table

Sales totalled $3.4 billion in June 2009, down 12.3% from June 2008.

The volumes of sales to the institutional (-13.7%), commercial (-11.2%) and 
household (-5.9%) sectors were down in June compared with June 2008. Total 
sales in June were 19.7% lower compared with May 2009.

 

June 2008 May 2009 June 2009 May to 
June 
2009 

June 2008 
to June 

2009 

   millions of dollars  % change 

Total sales  3,905.4 4,267.1 3,425.0  -19.7 -12.3 

Household 547.7 864.2 515.6 -40.3 -5.9 

Commercial 433.6 640.4 385.1  -39.9 -11.2 

Institutional 2,924.1 2,762.5 2,524.3  -8.6 -13.7 
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Writing tips: Describing numbers

Describing large numbers

• use percentage changes to describe the data movement

• round to the first decimal point 

Describing small numbers

• use raw numbers
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Describing numbers (example)
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Describing numbers (example)

…. the number of incidents rose 
from 6 in 2014 to 18 in 2015 

instead of

….the number of incidents rose 200%
from 2014 to 2015
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Writing tips

Avoid starting a sentence with a year or a number

Use simple ratios where possible 

Numbers under 10 are words 

Numbers 10 and over are numerals

….four of six industry groups

…. 55 communities
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Writing tips: Be relatable

“Of $246.8 billion in retail spending last year, consumers spent 
$86.4 billion on cars and parts, and $59.3 billion on food and 

beverages.’’

“Of every $100 spent in retail stores last year, consumers 
spent $31 on cars and parts, compared with $23 on food and 

beverages.’’
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In summary…

• Inverted pyramid
• Key story lines
• Be relevant
• Neutral language
• Facts
• Context

Key facts

Details

More
details
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Writing about data

• Write a short article based on New Motor Vehicle Sales in Canada (table to follow)

• Consider linkages that could you make with another one of your surveys

• Include one subheading

• Suggest the key elements of an infographic and an infobyte

• Write two Facebook posts to:
• announce your upcoming release
• announce the availability of your release

• Suggest another communication activity to generate awareness and target it to a 
specific audience group of your choice.
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New motor vehicle sales


