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Abstract

The present study forms part of the joint ECLAC-GTZ project entitled "Promotion of the
economic and social integration of small and medium scale farmers into agroindustry", the
aim of which is to formulate strategies to promote beneficial integration between
agroindustry, agribusiness and small and medium scale farmers. The desired aim is to
disseminate technical progress toward the small scale farming sector as well as contribute
to sustainable rural development.

The study seeks to complement case studies prepared at the Latin American level,
and to present German experiences which show the integration of family farming in the
agroindustrial chain; the aim is to contribute ideas and suggestions that come from a
different country, to help design alternative strategies.






1. The general state and development of family farming in Europe
compared to Latin America.

Family farming in Latin America can be characterized as peasant farming, whose aim is
to reproduce the family and the family farm, and is partly for commercial purposes. In
Germany, family farming is a business activity, whose aim is to increase profits and
capital accumulation, and is wholly for commercial purposes. In both cases, the primary
labor force is composed of family members, additional help is contracted only during the
harvest season.

In 1990, 88% of farms in the Federal Republic of Germany were family operated
and 80% of the rural labour force worked on these farms (Henrichsmeyer and Witzke,
1991, p. 88).

In Latin America, the growth observed in other sectors of the economy did not
lead to an absorption of surplus farm workers. There it proved impossible to create
enough jobs for the people from the countryside. Against a background of high rates of
population growth, ineffective agrarian reforms -where indeed they exist or have been
introduced-, and an ever smaller land/person ratio, there was a trend toward
impoverishment in the countryside, together with a drift to the shanty towns in large
cities.

In Germany, there did not exist such a strong dichotomy between peasant
agriculture and business agriculture. In the postwar period, the level of income in the
farming sector rose with respect to that of other sectors. The pattern of ownership
changed in West Germany after 1949, owing to the introduction of new techniques, the
slower growth (or decline) of demand for products, and the job growth recorded in other
sectors of the economy. The number of farms dropped from 1.6 million units in 1949 to
567,000 in 1993. The number of holdings of less than 30 hectares (ha.) fell, while the
number of holdings of more than 30 ha. rose. Beginning in the 1980s, the number of
holdings of 50-100 ha. increased considerably. The average size of farm holdings
increased from 8 ha. in 1949 to 21 ha. in 1993 (statistics by BML [Bundesministerium
fir Erndhrung, Landwirtschaft und Forsten]).

A comparison of these figures with the situation in other member countries of the
European Community reveals that Germany is just below the average for these countries.



2. The German food industry and fruit and vegetable processing

The food industry is one of the most important sectors of German industry -accounting
for 11% of industrial output in 1994-, together with the chemicals, machine-building,
motor vehicle and electrical engineering industries.

The food industry is caracterized by the medium size of its firms. These firms have
a relatively weak position in relation to the the commercial sector. The 10 largest
commercial firms together account for some 78.4% of all sales. (BVE, 1994, p. 17).

The most important subsectors are dairy products (16.5% of sales), meat
{15.6%), flour milling products {(14.3%), beer (9.6%), confectionery {8.2%), fruit and
vegetables (5.1%) and soft drinks. Thus, the processing and conservation of fruit and
vegetables constitutes the sixth subsector of the food industry. In view of its importance,
we will examine this subsector below in order to give an example of the relationship
which exists between the farming sector and agroindustry (BVE, 1984, 1991, 1994).

3. Vertical cooperation between the farming sector and agroindustry
in fruit and vegetable production in Germany

a) Initial observations

The expression "vertical cooperation™ refers to the contractual colaboration between
farmers and independent agroindustries; there may be agreements on: 1) type of product,
variety, quantity, commercial grades, minimum size, 2) period, place and method of
delivery, 3) contract price - exact definition, 4) conditions of payment, 5) quality control,
6) production and use of technology, 7) product rejection, 8) force majeure and 9)
arbitration procedure.

Vertical cooperation has a direct impact on the structure of firms, their
organization and their ability to make choices.

Two elements in particular have a bearing on vertical cooperation: the institutional
framework and producer organizations.

b) Institutional framework

i) European Union Market Regulations (EU-Marktordnungen)

The fundamental objectives of European Union market regulations are to: 1)
increase and stabilize producers’ incomes, 2) supply the needs of the population at
reasonable prices, 3) avoid market disputes with non-member countries, 4) eliminate

excessive spending in relation to agricultural market policy.

The most important policy measures enacted by the European Community with
respect to fresh fruit and vegetables have been:



1) The establishment of quality standards (commercial grades of products) for 21
varieties of vegetables, as well as for citrus fruits, strawberries and kiwi and other fruits,
which enable farmers to provide agroindustry with defined grades of fresh produce.

2) Financial incentives toward the establishment of producer organizations and
groups of producer organizations, covering varieties of fruits and vegetables produced in
the Mediterranean countries but not in Germany.

3) Intervention for market stabilization purposes, in the form of the withholding
of produce from the market and destruction of up to 80% of the quantities involved. The
cost of these measures, i.e. the payment of minimum prices to European Union
producers,is borne by the European Agricultural Compensation and Guarantee Fund
(EACGF).

4) Year-long or seasonal protection of production through the application of tariffs
of between 25% and 26% of the value of the produce.

Policy measures enacted with respect to processed fruits and vegetables have
been as follows:

1) Production subsidies for a specified number of products. The granting of such
subsidies to the industry is linked to the payment of minimum prices for farmers’ produce.
The main objective of such subsidies is to promote products in the interests of
Mediterranean member countries.

2) Minimum prices on imports of some products processed from sour cherries and
berries, and quantitative restrictions (import quotas) on imports from non-member
countries; these measures serve to raise the price of imports of semi-processed products
which are of significance to German agroindustry.

The influence of market regulations on European Union markets for fruits and
vegetables is limited compared to other agricultural products, particularly in Germany
(Behr, 1994, p.46 ff).

ii} General legal principles

The Government plays only a minor role in the standardization and quality control
of agricultural products. However, processed agroindustrial products are subject to strict
regulations, such as demonstrate the following pieces of legislation: the act on trade in
foods, tobacco, cosmetics and other items of consumption, the act on classification of
foods, the act on plant protection, the act on maximum use of plant protection products,
the act on preserves and related products, the act on fruit juices, the act on frozen foods,
and the act on product grades (Handelsklassengesetz) (Nehring, 1993).

c) Horizontal cooperation: organization at the farmers’ level

The expression "horizontal cooperation” refers to the voluntary collaboration
between production units or firms of the same stage of production and trade.



All forms of association of producers are engaged in the following tasks: tailoring
production and marketing to the quality requirements of the market, setting common
“standards (quality regulations); adapting the quantitative supply to the needs of the
market; and carrying out of European Community intervention activities as a contribution
to the stabilization of producers’ prices.

Producer organizations recognized at the level of the Federal Republic of Germany
and/or the European Community are legal persons under private law and are exempt from
the prohibition of monopolies (Kartellverbot) within the framework of the act on restraint
of competition (Gesetz gegen Wettbewerbsbeschrinkungen GWB). The members of these
producer organizations have the right to align prices, reach agreements on prices with
respect to other members and relinquish market share. Informal organizations face one
restriction: they can only make recommendations on prices.

The predominant forms of association are cooperatives and informal associations
with mutual interests which act as negotiators with the industry. In contrast with
cooperatives, informal associations represent a loose form of cooperation without a fixed
organizational and administrative structure, and are hence cheap. They have as their sole
purpose to negotiate the conditions of contract with agroindustries through an elected
representative, whose position is a honorary one, and thus entails no costs {Will, 1995,
p. 13,14).

Informal organizations are becoming an increasingly important force in the market,
and this is due to:

» 1) centralized supply of products, 2) the coordination and seasonal staggering
which characterizes the delivery of products, and 3) improved standards of information.

Organizations of mutual interest have been set up in all the federal states
{Bundesldandern) of Germany. These organizations are supported in their negotiations with
the industry by regional federations of farmers or by chambers of agriculture, depending
on the area.

d) German experiences with vertical cooperation in the fruit and vegetable industry

It is advisable, in the case of Germany, to highlight a set of specific
characteristics, that have an effect on the actual form vertical cooperation takes.

One such characteristic is the regional structure; this is designed by the federal
states (Bundeslander), in which the chambers of agriculture (Landwirtschaftskammern)
are organized, with links to the federal states’ agricultural secretariats, and whose role
is extension and guidance, and the farmers’ federations {Bauernverbinde), as the regional
organizations representing the interests of farmers.

Vegetable production in Germany is dominated, beside cooperatives, by
associative forms of organization of producers with mutual interests, having no fixed
organizational structure.



German agroindustry basically takes the structure of a medium sized enterprise.
This structure also implies an absence of significant market power. In this respect, the
relatively unstructured forms of organization of fruit and vegetable growers parallel the
typical structure of German agroindustry. Such forms of organization are suitable in this
situation, as there is no great pressure on the part of farmers to organize. German farmers
have a tradition of independence and freedom of action, and reject forms of organization
which limit them.

The prices of agricultural products are increasing as a result of government
intervention in the form of market and price stabilization measures, as well as the artificial
shortages that these create. This situation leads to a reduction of agroindustry’s
competitiveness in the market, together with its interest in vertical cooperation.

In instances where a new commercial relationship is entered into, both parties
very frequently end up making complaints for breach of contract. Many ventures in fruit
and vegetable growing often fail. This is due to the fact that there exist many alternatives
for the sale and/or purchase of produce apart from contract arrangements. Consequently,
it is necessary that both contracting parties study the conditions thoroughly, that they
offer real advantages in respect of the sale or purchase in the market, and that they
examine important criteria for each type of product separately: these criteria include
natural risks inherent in production, market regulations, the relative importance of capital
and labour in agricultural production and manufacturing, storage and transportation
capacity, and prospects for standardization.

In order to settle conflicts about the fulfilment of the contract, it is very important that
- there exist definitions of standards of quality for the different products in the form
of different commercial grades or categories which also determine the prices of
" the products;
- there axist regular quality cuntrols which occur on a voluntary basis; and
- there exist courts of arbitration or arbitration committees, which review cases
before they appear in judicial court.

Whether a contractual relationship is attractive to the parties over the long term
depends in esseiice on the parties themselves. One key factor for farmers is always the
level of quality and reliability that they can achieve. If farmers can attain a high level, they
will always find buyers for their produce. Any agroindustry which seeks to cooperate over
the long term with a particular group of farmers or farmer organizations is advised to
introduce a system of bonuses or financial incentives in order to encourage farmers to
maintain quality and reliability.

Advantages attained as the result of a strong negotiatina position, or the short-
term benefit in cases ¢ supply shortages in the market, leave the other contracting party
in an insecure position and lead sooner or later to disputes and a breaking-off of the
collaboration. For this reason, it is advisable to negotiate all the conditions of the contract
in a detailed manner and establish them in writing. In this way no opportunity arises to
avail oneself of alternative methods of sale and purchase.

As a general rule, agroindustries enjoy a stronger negotiating position than
farmers. Consequently, it is vital that the farmers’ position be strengthened for the
duration of the cooperation. The relationship can only develop over the long term if both
parties derive advantages from the collaboration. This presupposes the existence of a
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certain balance between the contracting parties, and that broad transparency facilitates
a balance of interests through the dissemination of sufficient information. Here it is
important that the informal associations of producers with mutual interests be tightly
organized. Often outsiders take advantage of the outcome of the negotiations or members
allow themselves to be distracted by manoeuvrings within the community itself. The need
thus arises for agricultural producers to aspire to stronger horizontal cooperation.
Communities of mutual interests should attempt to achieve greater momentum toward
integration and should have punitive measures available to them,

Contracting parties tend to adapt standards to the supply situation at hand.
Standards are interpreted loosely, when there is shortage of a product, and very strictly,
when there is a surplus. The net result is that producers supply average quality products
over the medium term. To head off such a situation, quality standards should be clearly
defined in a contract and quality control should be carried out by an independent body,
chosen jointly. {Will, 1995, p. 31 ff.)

e) The importance of vertical cooperation in fruit and vegetable growing

Nearly half of the vegetables grown are of significance to German agriculture.
These include varieties of cabbage, spinach, carrots, beetroot, celery, peas, beans,
cucumbers and sweet cucumbers. In 1993, 64% of the area planted with these
vegetables was done so on a contract basis; considering vegetable production as a whole,
32% of the area was planted on a contract basis.
Between 1988 and 1992, the area planted under contract in western Germany increased
at an annual rate of 8.1% (Lohner, 1995, p.124 ff.; ZMP 1994).

Vertical cooperation on a contract basis is still less widespread today in Germany
than in neighbouring member countries of the European Union,like France and Holland.

The reduced use by the European Union of market stabilization measures has
provided a spur to planting under contract. Cutbacks in such measures in turn lead to a
steady increase in competition, both in the markets for agricuitural products and for
processed products. Changes in consumer behaviour provide an additional incentive for
an increase in vertical cooperation in Germany.

4. The impact of changes in consumer behaviour on the vertical cooperation of the
agroindustrial chain and on niches in international trade

a) The impact of changes in behaviour on elements of quality and evaluation of
foods: from a focus on nutrition to ethical, ecological and aesthetic aspects

As in other European countries, Germany has undergone a change of values in the
past three decades, which has also affected attitudes toward agricuitural products. The
change is characterized by the transition from values of obligation and acceptance
those of personal development. The demands of consumers regarding the quality of foc is
has also changed during this time. The concept of the quality of a product can be brok.



down into a number of components. It is possible to distinguish elements of nutrition,
health, usefulness, pleasure, prestige and ethical value in a food.

The value accorded traditional components was revised during the course of the
last two decades, when new attributes were introduced such as ethics, pleasure and
health considerations. The consumer is not able to see these attributes just by looking at
the food. The branding of products serves as a guarantee of quality on the part of
producers (including farmers, agroindustries and businesses); only when products are
branded can the consumer identify the quality standards demanded. The result of this
situation, in the wake of a period of two decades when collaboration on a contract basis
between the agroindustrial complex and farmers had a minor role, is that production under
contract has taken on new importance. Only this way can the required components of
quality be guaranteed, and a greater influence exercised over the harmonization of
agricultural products, which in any case vary enormously.

Today, production under contract is of more importance in animal production than
in plant production; animal production accounts for some 56% of total production,
compared with about 34% in the case of plant production. Overall, about 47% of
agricultural products are produced under contract. It is estimated that this figure will rise
to about 67% in the year 2000 (Lohner, 1995, p.124 ff.).

This means that the drive for greater vertical cooperation originates in those
stages which are closest to consumers, and it is these stages which increasingly will offer
contracts to farmers. Farmers will need to adapt to this development; it should be noted
that today they are not especially inclined to reaching arrangements. Many farmers,
particularly those on family holdings, criticize such arrangements and reject them,
believing they threaten their independence.

b) The consequences of changed behaviour by consumers on niches in international
trade: Alternative trade and family production in developing countries

Changes in consumer behaviour have also opened up a niche in international
trade. Under the banner of ethics, a small, though still limited, group of consumers is
prepared to pay a price deemed just by independent organizations of small producers in
developing countries. This niche is known under the name of alternative trade or "fair
trade”. Coffee was the first of a range of products marketed under fair trade, and which
today include tea, honey, cocoa, chocolate, wine, sugar, seasonings, as well as

handicraft products.

The volume of alternative trade has risen rapidly in recent years, above all thanks
to the introduction of a "TransFair" seal of approval. Products bearing this seal can be
found in the cafeterias of municipal legislatures, universities, hospitals, businesses, and
religious communities; even one restaurant at the Bundestag, the German federal
parliament, offers coffee sourced from alternative trade (Lampe, 1994, 14 ff.).

Nevertheless, alternative trade is limited in terms of quantity.

In 1994, sales of fair trade products in Germany totalled approximately 130
million deutsche marks or US$ 89 million (US$ 1 was worth 1.46 DM in September



1995). This represents a small fraction (0.18%) of Germany's total imports from
developing countries (excluding China) in 1992 (72.12 billion deutsche marks) (Callenius,
1994, p. 15).

Alternative trade none the less represents an interesting niche for the members
of the 156 producer associations which currently market their products as "Fair Trade"
{see Annex: Fair trade partners in the Americas, GEPA Infodienst No 2 and No 3, 1995,
p. 18-19). The potential impact in the area of learning processes exists both with respect
to certain groups of producers in developing countries, and trade and consumers in
importing countries.

5. Conclusions and suggestions

The present study presents German experiences of the integration of family farming in the
agroindustrial chain, and begins with a comparison of the general state of agriculture in
Germany and Latin America. The study seeks to present ideas and elements that may
contribute to the formulation of strategies for beneficial collaboration between
agroindustry, agribusiness and family farming in Latin America, in the context of
sustainable rural development.

The situation in Germany differs markedly from that in Latin America. Contract
arrangements cannot be transferred directly; this also applies in the case of production
and marketing arrangements, and market structure.. Contractual cooperation between
farmers and agroindustry will take different forms, and have different effects and chances
of success, depending on the particular characteristics of the country, the market and the
unit of production in question. These factors will need to be examined in each country,
as regards their impact on the relationship between agroindustry and the farming sector.
Such an examination would serve as the basis for discussing the prospects for, as well
as the limits on, transferring selected German experiences.

This study has considered a series of factors which contribute to an improved
understanding of the trends likely to effect agriculture and the relation between family
farming und agroindustry in Latin America. These include the role of producer
organizations, forms of vertical cooperation, consumer demands, the institutional
framework and intervention by Government and its impact on vertical cooperation.

a) The role of producer organizations

The situation in Germany is notable for the fact that informal organizations of
mutual interests related to certain products are among the organizations which play a
major role within vertical cooperation. In Germany, these organizations meet the needs
of farmers to organize in a part of the horticulture industry. This is due to the
predominance of medium scale structures in the food industry. This example could serve
as the basis for analysing the degree of organization required in certain situations. The
actual form of the producer organization should be functional and chosen in compliance
with the organization of agroindustries and their market power. The benefits derived fror
such an organization are unquestionable. However, it is not certain that a higher degree
of organization is always the best solution in the case of specific problems.



b) Forms of vertical cooperation

In Germany as well, many complaints are lodged for breach of contract, depending
on the market situation and the existence of alternatives for the sale and/or purchase of
products. The issue of whether cooperation under contract really confers benefits requires
detailed examination. In instances where such cooperation is indeed beneficial, all the
conditions pertaining to the contract should be specified and set out clearly. In particular,
the rights and obligations of both contracting parties should be defined, as should quality
requirements. An independent body should be chosen by mutual agreement of the parties
for quality control of the product and for arbitration. One general rule applies to the
individual farmer: if he maintains a high degree of quality and reliability, he will always
find contractual partners in agroindustry.

c) The consumer and his impact on vertical cooperation

The habits of German consumers have changed over recent decades, together
with their concept of quality. A product’s invisible attributes are playing an ever
increasing role; these may relate to the use of plant poisons or hormones, or the origin
of the product. With the advent of branded products and specialty foods, the food
industry is providing guarantees of quality. These can only be observed if farmers respect
standards of quality. The need thus arises for contractual arrangements on the part of
agroindustries. Planting under contract has been increasing in importance in Germany in
recent years.

Just as new consumer habits are spreading across the globe, so too in Latin
America similar trends are occurring; these trends are intensifying with the growth in the
urban middie classes. As a result, it can be assumed that cooperation by contract will also
assume progressively greater importance in the countries of Latin America. Already in the
international marketplace, incentives are provided for farming that adheres to the quality
standards in force in the United States and Europe.

Changes in consumer behaviour have opened a niche for producers from Latin
America: alternative trade, under conditions considered "just”. Although the volumes
involved are very limited, just trade serves as a model for raising farmer organizations’
awareness. Its potential impact in the area of learning processes exist both for certain
groups of producers in developing countries, and for trade and consumers in importing
countries.

d) The institutional framework and promotional policies

The political objectives formulated in Germany in the context of the European
Community were to ensure the population was adequately supplied, and to increase and
stabilize producers’ incomes. The most significant policy measures where the fresh fruit
and vegetable industry is concerned are: 1) the establishment of quality standards, 2)
financial incentives for the setting up of farmer organizations, 3) funding by the European
agricultural guidance and guarantee fund for the withholding of produce for market
stabilization purposes and 4) tariff protection.



The measures enacted concerning processed fruits and vegetables include: 5)
production subsidies for a number of products, linked to the payment of minimum prices
to farmers and 6) minimum prices for certain imported products and import quotas

The measures which may stand to benefit the countries of Latin America need to
be examined on a case-by-case basis. Factors such as the establishment of quality
standards, the introduction of commercial grades for products, and strict regulations
concerning products processed by agroindustry and their supervision by Government play
a major role in the relationship between farmers and agroindustry. Their importance will
increase as domestic markets are further integrated into the international marketplace.

10



Bibliography

AID e.V. (Auswertungs- und Informationsdienst fir Erndhrung, Landwirtschaft und
Forsten) : Landwirtschaft in Zahlen, 1986-1993, Bonn Bad-Godesberg.

AID e.V. (Hg.) (1995), Agrarbericht 1995, Bonn, AID-Informationen fiir die
Agrarberatung, 3. Jahrgang, Sondernummer 1, March.

Alvensieben, R.v. (1982), Der Markt fir Obst und Gemuise, AID Nr. 106, Bonn-Bad
Godesberg.

Behr, H.-Cr. (1994), EG-Marktordnungen fir Gartenbauerzeugnisse, Harmen Storck,

Taschenbuch des Gartenbaues. Informationen und Betriebshilfen fiir den

Betriebsleiter, 3. véllig neubearbeitete Auflage, Verlag Eugen Ulmer.

Bdckenhoff, E. (1988), Markenprogramme fiir Schweinefleisch, Ag_rgrwigschaft, 37.Jg.

Béckenhoff E. y U. Hamm (1983), Perspektiven des Marktes fir alternativ erzeugte
Nahrungsmittel, Berichte liber Landwirtschaft, vol. 61.

BML (Bundesministerium fiir Erndhrung, Landwirtschaft und Forsten) {1994), Daten-
Analysen, Statistische Monatsberichte, Jg.

BUKO u.a. {1994), Aktionshandbuch Dritte Welt, Schmetterling Verlag, Stuttgart.

BVE (Bundesvereinigung der deutschen Ernihrungsindustrie e.V)., Jahresbericht 1982,

1991, 1994.

Callenius, Carolin (1994), Bildung und Lobbying, Entwicklungspolitik - epd, 19/94.

Deutscher Raiffeisenverband e.V. (1992), Marktstrukturgesetz - Gesetze,
Durchflhrungsverordnungen, Férderungsgrundsitze und Erlauterungen.

Efring, Wilhelm (1990), Vertikale Produktions- und Absatzsysteme fiir frisches Obst und
Gemduse in Entwicklungsldndern. Bewertungskriterien und Verfahren dargestellt
an einem Fallbeispiel aus Kenia, Forschungsberichte zur Okonomie im Gartenbau
67, Hannover und Weihenstephan.

EFTA (European Fair Trade Association) (1994), Gemeinsam um gerechten Handel
bemdiht, noviembre.

Ekelund Axelson, Lena (1991), Structural changes in the Swedish marketing of
Vegetables, Doctoral Dissertation, Lund Economic Studies N° 44, Lund.

Fackler, Rosemarie (1970), Marketing im deutschen Gartenbau, Eine absatzpolitische
Mdglichkeit oder Notwendigkeit, Forschungsgesellschaft fir Agrarpolitik und
Agrarsoziologie e.V., Bonn.

gepa (Gesellschaft zur Férderung der Partnerschaft mit der Dritten Welt) (1995),
Infodienst 2/3.

11



Gutman, Graciela E. (1995), "El complejo frutihorticola francés y los mercados mundiales
de frutas”, document presented to the Agricultural Development Unit, ECLAC,
Santiago, Chile.

Henrichsmeyer, W. y H.P. Witzke (1991), Agrarpolitik. vol. 1: Agrarokonomische
Grundlagen. Verlag Eugen Ulmer, Stuttgart, vol. 2: EG Agrarmarktpolitik.

Kallifass, H.H. (1993), Kostenvorteile durch vertikale Integration im Agrarsektor,
Agrarwirtschaft, 42. Jg., N° 6.

Kemna, Harald {(1974), Der Absatz von frischem Obst und Gemuse an dist[ibutive Kéaufer
im Lebensmittel-Sortimentshandel, Forschungsberichte zur Okonomie im
Gartenbau 19, Hannover und Weihenstephan.

Kiparski, W. (1975), Marktanalyse fir Gemiise- und Obstkonserven, Institut flr
Gartenbauékonomie der Technischen Universitdt, Hannover.

Lampe, Thorsten (1994), Das Handelsbein ist davongeeilt, Lateinamerika Nachrichten
245, November.

Lohner, Michael (1995), Verdandertes Konsumentenverhalten durch Wertewandel und
Auswirkungen auf den Umfang der vertikalen Kooperation in der deutschen Agrar-
und Erndhrungswirtschaft, Dissertation zur Erlangung des Grades eines Doktors
der Agrarwissenschaften, Universitit Hohenheim, Unver6ff, Manuskript.

Menzel, Ulrich (1988), Auswege aus der Abhingigkeit, Die entwicklungspolitische
Aktualitit Europas, Frankfurt.

Nehring, P. {1993), Normen fir verarbeitetes Obst und Gemlse, Leitsdtze, Richtlinien,
Qualititsnormen, Deklarationsvorschriften, Wolfsburg.

Nienhaus, A. (1993}, Chancen und Grenzen von Erzeugergemeinschaften, Agra-Europe
37/93.

Nieschlag R. y otros (1994), Marketing. 17. neu bearb. Auflage, Berlin.

Oppen, M.v. (1966), Unterschiedliche Formen und Verbreitung der Vertragslandwirtschaft
und ihre Ursachen, Agrarwirtschaft 9.

Pickenpack, Claus-Jurgen (1974), Zur Marktanpassung marktnaher Obstwirtschaften,
Forschungsberichte zur Okonomie im Gartenbau, Hannover.

Plate /Bdckenhoff (1984), Grundlagen der Agrarmarktpolitik, BLV, Verlagsgesellschaft
Minchen/ Wien/ Zlrich.

Reisch, E. y J. Zeddies (1977), EinfUhrung in die landwirtschaftliche, Betriebslehre, Vol.
2: Spezieller Teil, UTB Ulmer.

Senghaas, Dieter y U. Menzel (1986), Europas Entwicklung und die Dritte Welt, Eine
Bestandsaufnahme, Frankfurt.

12



Schejtman, Alejandro (1994), "Agroindustria y transformacién productiva de la pequefia

agricultura”, Agroindustria v pequeiia agricultura en Bolivia, La Paz, Food and
Agriculture Organization of the United Nations (FAO/ILDIS.

Schilden, M. van de y otros (1990), "Horticultural economics and marketing”, 23rd
International Horticultural Congress, FlorencE, ltalY, 27 August through 1
September.

Stahmer, Hans (1983), Agrarpolitik aktuell, DLG Verlag Frankfurt/Main.

Steinhauser/ Langbehn/ Peters (1978), Einfihrung in die landwirtschaftliche Betriebslehre,
vol. 1: Allgemeiner Teil, UTB Ulmer.

Storck, Harmen (1994), Taschenbuch des Gartenbaues. Informationen und Betriebshilfen
fir den Betriebsleiter 3, véllig neubearbeitete Auflage, Verlag Eugen Ulmer.

Strecker, Otto (1977), Fallstudien zum Marketing in der Erndhrungswissenschaft, Verlag
Eugen Ulmer, Stuttgart.

Strecker, O.u.a. (1990), Marketing fiir Lebensmittel, Grundlagen und praktische
Entscheidungshilfen 2, (iberarbeitete Auflage, DLG-Verlag Frankfurt am Main.

TransFair International: El afio del sello, Informe de actividades de TransFair International
en 1994, Transfer e.V.: Jahresberichte 1993 - 1994. Colonia 1994 - 1995,

Wilss-Hasenkamp, Cornelia (1994), Fair im Aufwind, epd 14/94

Waéhicken, Egon (1991), EinfGhrung in die landwirtschaftliche Marktlehre, 3. Gberarb,
Auflage 1991, Stuttgart, Ulmer.

Wolf, Jirgen (1958), Die Gartenbauveilinge in den Niederlanden. Ein Beitrag zur Kenntnis
ihres Wesens und ihres markt- und preispolitischen Verhaltens in neuerer Zeit,
Landwirtschaft-angewandte Wissenschaft, Sonderheft Gartenbau N° XXIV, S.5-

45, Landwirtschaftsverlag Hiltrup bei Minster {Westf.).

Zapp, Jorge (1994), Empresas virtuales populares. Naciones Unidas, RLA/93/010,
Santafé de Bogot4, November.

ZMP (Zentrale Markt- und Preisberichtstelle) (1 994), Bilanz Gemdiise.

Zurek, E.C. (1993), Vertragslandwirtschaft in der Nahrungswirtschaft der Bundesrepublik
Deutschland - Agrarpolitische Bedeutung und Forschungsbedarf, en: Ber.Ldw.71.

ZVG (Zentralverband Gartenbau e.V.) (1995), Jahresbericht 1994, Bonn-Bad Godesberg,
January.

13






Annex

FAIR TRADE PARTNERS IN THE AMERICAS

15






TransFair Austria, Mittersteig 10, A-1050 VIENA, Austria

TIf.:+43-1-586-608 1, fax: +43-1-586-6731. correo electr.: tfa@blackbox.ping.at
Licencias pura el café: 7, licencias par el té: 4
Socios: Verein Aktion Dritte Welt, ARGE Dritte-Welt-Liden, Caritas, CONA-Verein zur Forderung des gerechten Nord-Siid-
Handels, Dreikonigsaktion der Kath. Jungschar Osterreichs, EDCS-Ecumenical Development Cooperative Society,
Evangelischer Arbeitskreis fiir Weltmission, 11Z-Institut fiie Internationale Zusammenarbeit, Kath. Familienverband der
Erzdiozese Wien, Kath. Frauenbewegung Osterrqjchs, Kath. Jugend - Kath. Jugend Land Osterreich, Kath. Minnerbewegung
Osterreichs, Osterreichisches Okologie-Institut, Osterreichisches Nord-Siid-Institut fiir Entwicklungszusammenarbeit, OED-
Osterr. Entwicklungsdienst, Verein zur Forderung partnerschaftlicher Beziehungen zwischen Osterreich und der Dritten Welt,
OIE-Osterreichischer Informationsdienst fiir Entwicklungspolitik, Evangelisches Jugendwerk, Griire Bildungswerkstatt,
TransFair Canad4, 1601 Prince of Wales Drive 111, OTTAWA, Ontario, Canadi K2C 3P8
TIf.: +1-613-563-3351, fax: +1-613-567-1468, correo clectr.: bthomson @web.apc.org
Socios: INTER-PARES, CUSO, Canadian Autoworkers Social Justice Fund
TransFair Japén, ¢/o St. Paul Lutheran Church of the JELC, 5-3-1 Koutoubashi, Sumida-ku,
TOKIO 130 Japén
TIf.: +81-3-36347867, fax: +81-3-36347808

Licencias para el café: 2
hurch (Tokyo Justice and Peace Council), Wakachiai (Sharing) Project.

Socios; Asia Rural Institute, Japan Catholic C

European Fair Trade Association (EFTA), Witmakersstraat 10, NL-6211 JB MAASTRICHT,
Holanda
TIf: +31-43-256917, fax: +31-43-258433
Socios; EZA Dritte Welt (Austria), Magasins du Monde Oxfam, Oxfam Wereldwinkels (Bélgica), Solidar'Monde (Francia),
gepa (Alemania), C.T.M. (Italia), Fair Trade Organisatie (Holanda), Alternativ Handel (Noruega), 0.5.3 (Suiza), Oxfam
Trading, Traidcraft Ple. (Reino Unido)

TransFair Alemania, Remigiusstr. 21, 50937 Colonia, Alemania
TIf: +49-221-425871/422255, fax: +49-221-410178
Licencias par el café: 27, licencias para el té: 24
Socios; Bischéfliches Hilfswerk Misereor, Die Verbraucher-Initiative, Brot fiir die Welt, Deutsche Welthungerhilfe, UNICEF,
Friedrich-Ebert-Stiftung, Arbeitsgemeinschaft der Evangelischen Jugend, Bund der deutschen Katholischen Jugend, Aktion
Arme Welt, Arbeitsgemeinschaft der "Dritte Welt” Liden, Christliche Initiative Romero, Katholische Frauengemeinschaft
" Deutschlands, Kathotische Landvolkbewegung, Kirchlicher Entwicklungsdienst, Deutsche Pfadfinderschaft St. Georg,
Hochschulring der Katholischen Studierenden Jugend, Deutsches Institut fiir Arztliche Mission, Frente de Cafetaleros Solidarios
de America Latina, Nord-Siid-Netz im DGB-Bildun gswerk, Quikerhilfe Bad Pyrmont, Regionalsprecherinnenkonferenz der
Aktion "Dritte Welt"-Handel, Verein Partnerschaft Rheinland-Pfalz-Ruanda, Vereinigung ehemaliger Entwicklungshelferlnnen
(VEHEMENT), Wirtschaftsstelle Evangelischer Missionsgesellschaften, Westdeutscher Forderkreis der 6kumenischen
Entwicklungsgenossenschaft, Katholische Landjugendbewegung, terre des hommes, Katholische Arbeitnehmer-Bewegung,
Aktionskreis Nord-Siid, Amt fir Gemeindedienst Hannover, Kolpingwerk

Evangelische Frauenarbeit in Deutschland, SPD
Deutscher Zentralverband, Naturschutzbund Deutschland

TransFair Italia, Vicolo Parrechia N 3,1-39100 BOLZANO, Italia

TIf. : +39-471-981269, fax: +39-471-981275
ACRA (Associazione di Cooperatione Rurale in Africa e America

Socios: ACLI (Associazioni Cristiane Lavoratori Italiani),
CI (Associazione Ricreativa Cuiturale Italiana), ASSOIAZIONE

Latina), ACU (Associazione Consumatori Utenti), AR
COMMERCIO ALTERNATIVO (Cooperativa del Commercio Equo),

BOTTEGHE del Commercio Equo e Solidale Itaiia,
CTM (Cooperazione Terzo Mondo), CTM MAG (Cooperativa di Finanziamento e Raccolta Risparmio del Commercio Equo e
Solidale, FRATELLI DIMENTICATI (Missione Suore del Sorriso), FOCSIV (Federazione Organismi Cristiani di Servizio

gno Servizio Volontario), MAG Vr. (Mutua Autogestione), MANI TESE

Internazionale Volontario), CISV (Comunita Impe
(Qrganismo Contro la Fame e per lo Sviluppo dei Popoli), Pax Cristi

TransFair-Minka Luxemburgo, 3, rue des Vergers, L-7338 HEISDOREF, Luxemburgo
Tif.: +352-332276, fax: +352-332276

Licencias para el café: 3
Monde, Boutiques Tiers-Monde Bettembourg, Esch/Alzette, Ettelbruck,

Socios: Pax Christi, Action Solidarité Tiers-
Luxembourg, Chreschte mam Sahel, Caritas, Bridderlech Declen, Letzeburger Natur- a Vulleschutzliga, Kolping, Mouvement
Ecologique, UNICEF, Letzebuerger Jongbauercn a Jongwenzer, Initiativ fir Gerechtechkeet mat der Dretter Welt, OGBL.
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