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Getting started on social media

• Is your department currently using social media?
• If so, what platforms do you use?



Delivering insight through data, for a better Canada

4

Getting started on social media

Set a goal

Choose your platform

Identify your target audience
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Creating your social media account

• Follow the instructions on the social media platform to 
create an account (Ex. Twitter/Instagram) or create a 
business page from an existing user account (Ex. 
Facebook/LinkedIn)
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Creating your social media account (cont.)

Example: Facebook
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Creating your social media account (cont.)

Once your business page is created, add:

Basic information Security settings Customize page

• Who you are 
(About us)

• Contact info
• Hours of 

operation
• Rules of 

engagement

• Page visibility
• Who can 

comment on 
your page

• Who can send 
you messages

• Adjust push 
Notifications

• Assign Page 
roles/ admins

• Profile photo
• Cover art
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Content strategy

Once your social media account is created and set-
up, you can now start thinking about what type of 
content you’d like to publish…

Let’s take a look at how to 
create a content strategy 
and a content calendar to 
help you manage what 
you will be publishing.
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4. Content strategy

When time has come for you to start developing your social media content, it’s 
important to ask yourself…
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Essential elements for social media content

Short posts

#Hashtags

Images

Videos

Links to 
website

Fun and 
social stats
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#Hashtags

Add hashtags to 
tap into ongoing 
conversations and 
increase chances 
of reaching your 
targeted audience. 

1-3 hashtags per 
message maximum.
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Images

It is recommended to 
always add a picture 
to your social media 
posts.

Photos make the 
users want to stop 
and read your post 
while scrolling their 
social media news 
feed.
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Short videos

Short clips, videos and GIFs are very 
popular on social media. 

Live streaming also helps boost your 
visibility and engagement  with your 
followers.
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Links to website

Always try to add links to 
your website in your social 
media posts, so users 
know where they can find 
more information on this 
particular topic. 

For platforms where 
character space is limited, 
use URL link shorteners. 
You can use free websites 
such as bitly.com

https://bit.ly/3bHm5xw
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Fun & timely stats
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Content calendar

One of the most important tasks 
when planning social media 
content is creating a social 
media content calendar! 

It is a tool to help you plan and 
schedule all your social media 
content in advance. It will help 
you stay ahead of upcoming key 
releases and important days-of-
note for your agency, your 
communities and your country.

*We will go through the creation of a 
content calendar more in-depth at 
our next session this afternoon…
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Approvals

Create content

Once you create social 
media content…

Subject matter 
review

It is important to have 
the statistical statements 
reviewed by a subject 
matter expert

Approvals

Determine to what level 
within your organization’s 
hierarchy you should send 
your social media campaigns 
for approval.

Publication

Once content is approved, 
you may proceed with 
publication.
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You’re on social media… Now what?

Build your social following!
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Influencers

Find local influencers that 
are willing to endorse your 
organization. 

It can help boost your 
social media presence, 
generate additional 
awareness of an 
upcoming event and can 
encourage a different 
audience to connect with 
your organization.
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Promotion

Mention your social media 
accounts in: 

• Email signature

• Brochures

• Website links
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7. Monitoring your account
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7. Monitoring & Metrics

Free tools on the Web

Native platform tools
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Metrics report

[1] Total impressions: The number of times this post was delivered to a user in their social media timeline. 
[2] Total engagements: Total number of times users interacted with these posts (total of actions such as link clicks, likes, replies, comments, shares, etc.)

Example:
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We can’t wait to follow you!

Questions
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You can contact the PRASC team at:

statcan.prasc-prasc.statcan@canada.ca

Join the PRASC Facebook Group

www.facebook.com/groups/StatCanPRASC

Follow Statistics Canada on social media!

mailto:statcan.prasc-prasc.statcan@canada.ca
http://www.facebook.com/groups/StatCanPRASC

